
to remember your essentials.
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MEET JACKY.
EVERYONE DEPENDS ON HER.

KIDS WORK

HOUSEHOLD
Cooking & Cleaning

5-Person Family

EVERYTHING 
IN BETWEEN

Accountant

40 hrs/week

Mother of 3

Children Under 18
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JACKY OFTEN 
FORGETS TO 
BRING HER 
ESSENTIALS

THE PROBLEM
WE RECOGNIZE
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Total Market:
All Moms in the U.S.

85.4M

Segmented Market:
U.S. Moms with Children Under 18

43.5M

Working U.S. 
Moms with 

Children 
Under 18

30.9M

MARKET SEGMENTATION

BEACHHEAD MARKET

INTERVIEW DATA

❖ 60% of interviewed mothers have 

forgotten at least one everyday 

item in the last week

RESEARCH DATA

❖ Most frequently forgotten items: 

keys, phone, wallet.

❖ Women are 38% more likely to 

forget or misplace items than men.

❖ During and after pregnancy, 

women can experience increased 

short-term memory loss.
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We understand that is is easy to forget the 
simple things in life.  With Essense, we will 
help you keep track of all your everyday 
necessities.

THE SOLUTION

NEVER LEAVE YOUR 
ESSENTIALS AT HOME AGAIN.

WE HAVE

❖ Phone
❖ Keys
❖ Wallet

❖ Umbrella
❖ Epipen
❖ Medication
❖ Computer
❖ Instrument
❖ Sports 

Equipment
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PRODUCT DEMO
THIS IS OUR



S W I F T  C O. 7  



S W I F T  C O. 8  



S W I F T  C O. 9  



S W I F T  C O. 10  



S W I F T  C O. 11  



S W I F T  C O. 12  



S W I F T  C O. 13  

UNIVERSAL STICKER 
MODEL

LONGER SENSOR 
RANGE

WIRELESS 
BUTTON

FINDER 
FEATURE

LEARN MORE LEARN MORE LEARN MORE

LEARN MORE

NEXT TECHNICAL
DELEVELOPMENTS

FACIAL & 
FINGERPRINT 
RECOGNITION

LEARN MORE

WIFI 
CONNECTION

LEARN MORE

CONNECTED 
APP

MULTI-USER 
SYSTEM

LEARN MORE LEARN MORE
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BASE 
PRICING

ADDITIONAL 
TAGS

ONLINE & 
IN STORES

$59.99
SCANNER

THREE TAGS:

PHONE | WALLET | KEYS

$19.99
PACK OF 5

CUSTOMIZED TO YOUR:
UMBRELLA 

MEDICATION 
INSTRUMENT CASE 

ETC. 

USER-FRIENDLY 
WEBSITE

PARTNER WITH 
DEPARTMENT STORES:

KOHL’S
TARGET

BEST BUY

BUSINESS MODEL
THE ULTIMATE
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COMPETITIVE ADVANTAGE

DURABILITY

E
FF

E
C

TI
V

E
N

E
SS

+

+

–

–

WE HAVE THE

OUR 
BENEFITS

DEPENDABLE

CONVENIENT

TIME-SAVING

NO CHARGING NEEDED

LIGHTWEIGHT

ECONOMICAL$
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GO-TO-MARKET STRATEGY

FACEBOOK 
CUSTOM 

AUDIENCES

WORKING 
MOTHER 

MAGAZINE

BEST BUY TRADE SHOWS

A COMPREHENSIVE
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BEYOND
Substantially extend our market: Canada, 

UK, and other international venues.

FINANCE AND FUTURE PLANS 2020

Release 

technological 

advancements.

2022

Develop new 

designs for 

customizable tags.

2021
Extend marketing

to working young adults, 

college students, 

younger kids, and more.

N
et

 In
co

m
e 

(U
SD

)

Year
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THE ASK

GUIDANCE & EXPERTISE

MEMBERS OF OUR 
ADVISORY BOARD

CONNECTIONS TO 
RETAIL

HERE’S
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YANTON 
CHOW

CEO

MIGUEL 
SHETREET

CFO

BRANDON 
LAW

CTO

FIONA
KU

VP Sales

ELIZABETH 
YANG

VP Marketing

MEET OUR TEAM
WE INVITE YOU TO
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QUESTIONS?
DO YOU HAVE ANY
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FULL LIFE CYCLE USE CASE

DISCOVER US WEIGH OPTIONS BUY ESSENSE INSTALL

JACKY’S

DETERMINE VALUE BUY MORE TELL OTHERS OTHERS 
REPEAT
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